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FRANCE & BENELUX WHITEFISH MARKET

LANDSCAPE



3Main species, final product weight; fresh and frozen only, main consuming contries: France, Germany, Great-Britain, Italy, Spain, Poland, Norway, Portugal, Sweden, Belgium, The Netherlands, Czech Republic 
and Slovakia; NSC, Home Consumption Figures EU 2016

FRANCE & BENELUX MARKET: SIZE
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4Main species, final product weight; fresh and frozen only, main consuming contries: France, Germany, Great-Britain, Italy, Spain, Poland, Norway, Portugal, Sweden, Belgium, The Netherlands, Czech Republic 
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FRANCE & BENELUX MARKET: MAIN SPECIES
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5Main species, final product weight, fresh and frozen only, NSC, EU 2013-2016
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FRANCE & BENELUX: WHITEFISH MARKET SEGMENTAION 
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Main species, main consuming countries, final product weight, NSC, Home Consumption Figures EU 2015 6

WHITEFISH SALES: RETAIL SEGMENTATION

HYPERMARKETS
54%

SUPERMARKETS
23%

SPECIALITY
18%

HYPERMARKETS
32%

SPECIALITY
36%

SUPERMARKETS
16%

FROZENFRESH

ONLINE 1% ONLINE 4%

OTHER

OTHER



7Main species, final product weight, fresh and frozen only, NSC, Home Consumption Figures EU 2013-2016 (FY est.)

FRANCE & BENELUX MARKET: WHITEFISH VOLUME & PRICE 

2013     2014     2015     2016     

194 Kt     192 Kt     183 Kt     

11,17 €
11,04 €

11,35 €
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Main species, final product weight, NSC, Home Consumption Figures EU 2015-2016

COD COD

SAITHE

WHITING
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FRANCE & BENELUX MARKET: FRESH WHITEFISH 
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Main species, final product weight, NSC, Home Consumption Figures EU 2013-2016
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FRANCE & BENELUX MARKET: FROZEN WHITEFISH 

POLLACK
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FRANCE & BENELUX WHITEFISH MARKET

CONSUMPTION INSIGHTS
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FRANCE & BENELUX MARKETR: SEAFOOD CONSUMPTION

Home Consumption Figures EU 2015

8.525 M€HOUSHOLD 
EXPENDITURE

EXPENDITURE 
PER CAPITA

1.584 M€ 1.022 M€

128 € 134 € 60 €

https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwjRpYKU-qXQAhXJvBoKHXSBC8MQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Nederland&psig=AFQjCNFhN9zDrEyhxe5aHy5bERkrtpPkLw&ust=1479134128819688
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwiXxeXt-qXQAhWKXRoKHQbqCa4QjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Luxemburg_(land)&psig=AFQjCNGKmIVYmSP6GCAFNAASQXbRChsPiA&ust=1479134317076070
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwiIyp3N-qXQAhXDAxoKHYZYAkIQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Belgi%C3%AB&psig=AFQjCNHXTqSmh7FCbkhHL5yu0Do_lWf7Jw&ust=1479134248786338
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwi_t7P_-aXQAhXDfRoKHX3PBHMQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Frankrijk&psig=AFQjCNGiFU4TFWwkkKRTZ2iX-nc4PqfTpA&ust=1479134085581469
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FRANCE & BENELUX MARKET: SEAFOOD CONSUMPTION

LWE, Home Consumption Figures EU 2015

34,4 kg

PER CAPITA CONSUMPTION

24,9 kg

22,6 kg

HOUSEHOLD EXPENDITURE VS MEAT

17%

25%

18%

https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwiXxeXt-qXQAhWKXRoKHQbqCa4QjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Luxemburg_(land)&psig=AFQjCNGKmIVYmSP6GCAFNAASQXbRChsPiA&ust=1479134317076070
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwi_t7P_-aXQAhXDfRoKHX3PBHMQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Frankrijk&psig=AFQjCNGiFU4TFWwkkKRTZ2iX-nc4PqfTpA&ust=1479134085581469
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwjRpYKU-qXQAhXJvBoKHXSBC8MQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Nederland&psig=AFQjCNFhN9zDrEyhxe5aHy5bERkrtpPkLw&ust=1479134128819688
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwiIyp3N-qXQAhXDAxoKHYZYAkIQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Belgi%C3%AB&psig=AFQjCNHXTqSmh7FCbkhHL5yu0Do_lWf7Jw&ust=1479134248786338
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Convenience Indulgence Health & Nutrition Safe & Sustainable

2012 2013 2014 2015

SEAFOOD CONSUMPTION: MAIN DRIVERS

NSC, Seafood Consumer insights Europe

http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwi9_6_IzaPQAhXCvhQKHTg2B_kQjRwIBw&url=http://missfitness33.blogspot.com/p/about-us.html&psig=AFQjCNGSWtHEza-ei7SADdtsoyGUTzUX9w&ust=1479053431446085
http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjauJPzz6PQAhUHOhQKHX8pAMYQjRwIBw&url=http://www.zazzle.com/smiley%2Bfish%2Bstickers&bvm=bv.138493631,d.ZGg&psig=AFQjCNET-R1M0OS9EJxwZ_kynSaFV2EUGw&ust=1479054043987498
http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiJ-I651KPQAhWHaxQKHSF2Cu0QjRwIBw&url=http://www.opensatisfaction.nl/diensten/consultancy/&bvm=bv.138493631,d.ZGg&psig=AFQjCNEUB2FaQ709kpsCkRG3iGXRVUF_Kw&ust=1479055243657899
http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiHgdXO1aPQAhUEvxQKHSUmCJsQjRwIBw&url=http://www.iconshock.com/icons/hourglass-icon.html&bvm=bv.138493631,d.ZGg&psig=AFQjCNHxIHSg5PLsaAGQvCQUm2Ay7KHgqA&ust=1479055588134069


Dreams & fears, qualitative research 2013 Belgium & France

SEAFOOD CONSUMPTION: RESEARCH  

DRIVERS TRIGGERS

BARRIERS

• HEALTHY

• MENU VARIETY

• SUSTAINABLE

PERCEPTION (FRESHNESS, BONES)•

COOKING SKILLS•

EXPENSIVE•

NOT FOR EVERYBODY•

• IMPULS BUYING

• SUPREME QUALITY

• TRANSPARANCY

• CATEGORY ACCESSABILITY

• OFFER FOR EVERY MOMENT

• VARIETY

• INSPIRATION

http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwis4_qt86PQAhWnCsAKHS8jBKwQjRwIBw&url=http://2016.ecoop.org/track/LIVE-2016&bvm=bv.138493631,d.ZGg&psig=AFQjCNFbj0g_1FXeonn3e7NdC9N_VouBAQ&ust=1479063573085254
http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwig6IzK9aPQAhXLKMAKHYIkDk4QjRwIBw&url=http://www.freepik.com/free-icon/three-gears-of-configuration-tools_722714.htm&bvm=bv.138493631,d.ZGg&psig=AFQjCNFFQfUWcJ0nuSzlOembq8fU4tUVWA&ust=1479064142757318
http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiAztj796PQAhXEBsAKHdGnAxAQjRwIBw&url=http://www.flaticon.com/free-icon/traffic-cone_3497&bvm=bv.138493631,d.cGc&psig=AFQjCNGySjPl95xt4p7fIX4mkCzI4GGr4w&ust=1479064797577719
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FRANCE & BENELUX WHITEFISH MARKET

FUTURE OPPORTUNITIES
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SEAFOOD CONSUMPTION: FUTURE POTENTIAL

CONSUMPTION 
FORECAST

FAO, OECD, EU
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https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwi_t7P_-aXQAhXDfRoKHX3PBHMQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Frankrijk&psig=AFQjCNGiFU4TFWwkkKRTZ2iX-nc4PqfTpA&ust=1479134085581469
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwjRpYKU-qXQAhXJvBoKHXSBC8MQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Nederland&psig=AFQjCNFhN9zDrEyhxe5aHy5bERkrtpPkLw&ust=1479134128819688
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwiXxeXt-qXQAhWKXRoKHQbqCa4QjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Luxemburg_(land)&psig=AFQjCNGKmIVYmSP6GCAFNAASQXbRChsPiA&ust=1479134317076070
https://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwiIyp3N-qXQAhXDAxoKHYZYAkIQjRwIBw&url=https://nl.wikipedia.org/wiki/Vlag_van_Belgi%C3%AB&psig=AFQjCNHXTqSmh7FCbkhHL5yu0Do_lWf7Jw&ust=1479134248786338
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WHITEFISH: OPPORTUNITIES 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwibwcWz0cLQAhVEHxoKHdz7BAUQjRwIBw&url=http://keywordsuggest.org/192363-old-icon.html&bvm=bv.139782543,d.ZGg&psig=AFQjCNHJMRy3XL2AKkgNAVnNEMdCtN_usg&ust=1480119611620131
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjp76eG0sLQAhUEtRQKHWqUB98QjRwIBw&url=http://www.usseek.com/images/children-icon/3&bvm=bv.139782543,d.ZGg&psig=AFQjCNGiFEqsP7tqqGgzz2WCbljvA5fwoQ&ust=1480119783384287
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwibwcWz0cLQAhVEHxoKHdz7BAUQjRwIBw&url=http://keywordsuggest.org/192363-old-icon.html&bvm=bv.139782543,d.ZGg&psig=AFQjCNHJMRy3XL2AKkgNAVnNEMdCtN_usg&ust=1480119611620131
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjBlMyS0cLQAhXM2hoKHeYJBAcQjRwIBw&url=http://www.freeiconspng.com/icons/person-icon&bvm=bv.139782543,d.ZGg&psig=AFQjCNHIHfn8KuAj-UikI8ktIrQm5-lYBg&ust=1480119525211314
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjBlMyS0cLQAhXM2hoKHeYJBAcQjRwIBw&url=http://www.freeiconspng.com/icons/person-icon&bvm=bv.139782543,d.ZGg&psig=AFQjCNHIHfn8KuAj-UikI8ktIrQm5-lYBg&ust=1480119525211314
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjBlMyS0cLQAhXM2hoKHeYJBAcQjRwIBw&url=http://www.freeiconspng.com/icons/person-icon&bvm=bv.139782543,d.ZGg&psig=AFQjCNHIHfn8KuAj-UikI8ktIrQm5-lYBg&ust=1480119525211314
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