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Vörumerki eru verðmæti



Verðmætasta vörumerki heims



Evrópuskráning Iceland
 7: Dishwashers; washing machines; domestic machines; parts and fittings for all the aforesaid goods; all included in class 

7.

 11: Apparatus for heating, cooking, refrigerating, drying or ventilating; freezers, refrigerators, combined freezers and 
refrigerators, microwave ovens; parts and fittings for all the aforesaid goods; all included in class 11.

 16: Paper, cardboard, paper articles, cardboard articles, wrapping and packaging materials; bags of paper or plastics, all 
for packaging; toilet paper, paper tissues, carrier bags, plastic bags, paper and plastic sacks; closures for bags; labels; 
pens and pencils; transfers; price tags and tickets and holders in the nature of envelopes; printed matter, periodical 
publications and stationery; all included in class 16.

 29: Meat, poultry and game, meat extracts; preserved, dried and boiled fruit and vegetables; jellies, jams; eggs, milk and 
milk products; edible oils and fats; meat and vegetable preserves; all included in class 29.

 30: Coffee, tea, cocoa, sugar, rice, tapioca, sago, coffee substitutes; flour and preparations made from cereals, bread, 
pastry goods, and confectionery, edible ices; honey, treacle; yeast, baking-powder; salt, mustard; vinegar, sauces, salad 
sauces; spices; refreshing ice; all included in class 30.

 31: Agricultural, horticultural and forestry and grain products, not included in other classes; fresh fruits and vegetables; 
seeds; natural plants and flowers; animal feeds, malt; all included in class 31.

 32: Beers, mineral and carbonated waters and other non-alcoholic beverages; fruit drinks and fruit juices; syrups and 
other preparations for making beverages; all included in class 32.

 35: The bringing together for the benefit of others, of a variety of goods, enabling customers to conveniently view and 
purchase those goods in a supermarket; the bringing together, for the benefit of others, of a variety of goods, enabling 
customers to conveniently view and purchase those goods in a convenience store; the bringing together, for the benefit 
of others, of a variety of goods, enabling customers to conveniently view and purchase those goods in a food, drink and 
household supplies retail stores; the bringing together, for the benefit of others, of a variety of goods, enabling 
customers to conveniently view and purchase those goods in a food, drink, household supplies and household electrical 
appliance retail stores; the bringing together, for the benefit of others, of a variety of goods, enabling customers to 
conveniently view and purchase those goods in a food, drink, and household supplies retail stores; the bringing together, 
for the benefit of others, of a variety of goods, enabling customers to conveniently view and purchase those goods in a 
food, drink, household supplies and household electrical appliance retail stores, the bringing together, for the benefit of 
others, of a variety of goods, enabling customers to conveniently view and purchase those goods from an Internet web 
site specialising in the marketing of food products, drink products, household supplies and household electrical 
appliances; the bringing together, for the benefit of others, of a variety of goods, enabling customers to conveniently 
view and purchase those goods from an Internet web site (including an Internet web site being accessible via a 
computer, computer networks, Internet enabled mobile phones, televisions, pagers, and electronic organisers) 
specialising in the marketing of food products, drink products, household supplies and household electrical appliances; 
the bringing together, for the benefit of others, of a variety of goods, enabling customers to conveniently view and 
purchase those goods from food products, drink products, household supplies and household electrical appliances 
catalogue by mail order or by means of telecommunications.



Notkun á Iceland í alþjóðlegri markaðssetningu



Aukin vitund um Ísland



Aukin verðmæti í vörumerki Íslands



Aukin verðmæti í tengingu við Ísland



Aukin verðmæti í tengingu við Ísland





Það eru fleiri fiskar í sjónum
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