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150 fjarfestingar
75 fiarfestingar sem hafa tapast

25 fjarfestingar i eignarsafni

25 fjarfestingar hafa borgad sig tilbaka
25 fjarfestingar i hafa gefid gdoda
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Figure 1: Plant-based Food Industry Investment Overview
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BEYOND MEAT

Fund’s Investment Focus
Pre-Seed to Pre-IPO

Case Example

If a VC firm had invested

$1M at Series A out of a

$20M fund, the entire fund

would have returned an

absolute minimum of 20X

even if all other

investments were written

down to zero. 29x

Secondary

Series A Series B Series C Series D Series E Series F Series G Series H .
Offering




Figure 2: Global Capture Fisheries and Aquaculture Production, 1990-2030

Aquaculture for Total capture ___ Capture fisheries for
human consumption fisheries human consumption
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Figure 2. Global meat demand growth 1960-2020. Source: Based on data form ICM Inc.
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Other animal products (e.g. musk, ivory, beeswax)

Other food categories (e.g. honey, rennet, gelatin, insects)
Other textiles (fur, silk, wool)
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Figure 4. The total animal products industry was valued at $2.17 trillion in 2018 and is expected to grow to $2.96
trillion by 2025. Source: AgFunder analysis based on data from Modor Intelligence, The Business Research
Company, Euromonitor International Goldstein Research, AT. Kearney, APLF, Statista, BCC Research, Market Expertz,

TechSci Research, Market Reports World, Grand View Research, International Fur Federation, Persistence Market
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Historic Menu Penetration Menu Growth Rate

% of restaurant menus
that feature

2008 2009 2010 2011 2013 2014 2015 2016 2017

Restaurant Type

+490%

since 2008
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Source: Datassential's MenuTrends Database

State of the Industry Report - Plant-based Meat, Eggs, and Dairy - Section 5: Foodservice Market Overview




Figure 12: Plant-based Meat Consumer Demographics

Region Race

West Under $20K I 9.9%
$20K - $29,999 I 5.4%
South $30K - $39,999 NN 7.7%
$40K - $49,999 N 5.5%
$50K - $69,999 I 12.0%
East Caucasian i $70K-$99,999 L 16.5%
0.0% 10.0% 20.0% 30.0% . African American 100K+ e, 370
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Figure 8: Cell-based meat production schematic for seafood
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Figure 5: Established and emerging plant-based seafood brands
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