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Rannsoknin = o e O

Using social proof Techniques
and attributes of
Social Media Influencers
to Promote Fresh Fish Products

Hvernig er haegt ad midla gaedum
fisks til neytenda a netinu?
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Ahrifavaldar = wew Litan O

Markaodssetning meo ahrifavoldum

byggir a pvi ad folk er liklegra til ao

kaupa voru eda pjonustu sem aorir
maela meo.

Geta ahrifavaldar haft ahrif a kauphegdoun?
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Meira um rannsoknina

If these were your only options, which would you choose?

1/15
Amount of 100.000 1.000 1.000.000 1.000.000
followers Followers Followers Followers Followers
Likes on post 15.000 Likes Ik 5.000 Likes 500 Likes 5.000 Likes
Procurement Wwild Farmed Farmed Farmed
method of
fish
Influencer Food blogger Fitness and Beauty blogger Travel blogger
type health blogger
Price of fish 15% 9% 22% 15%
Place of Norway Scotland Alaska Iceland
origin

Select Select Select Select

MNONE: I wouldn't choose any of these.

Select



Leidandi

Helstu nidurstodur

25%
19%
16,80%
15,80%
11,70% 11,70%

Vidfangsefni dhrifavalds Hvadan fiskurinn kemur Verd Viltur eda eldisfiskur fioldi fylgjenda Fjoldi "likes" & faerslu
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Ahrifavaldur sem fjallar um Ahrifavaldur sem fjallar um mat
fordun (S9) (S22)
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